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Facebook - 3796 Twitter - 2885

Linked In - 2753

Instagram - 1553
Threads

TikTok

YT

AUDIENCE SIZE
Largest Audience: Facebook

Most engaged audience: Twitter

Most growth potential: Instagram



Twitter
2,134,600

Facebook
496,635

Linked In
223,000

IG
146,064

YT
39,0002023 TOTAL REACH

Twitter accounted for 70% of
our reach.

Our Royals content accounted
for 16% of our reach.

~3,052,299
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FOLLOWS

The biggest
contributor to follows
is engagement.

The biggest
contributor to reach is
volume of content. 

Some Twitter stats
failed to track in May.

REACH

1482

2,134,600



TOP TWEETS

DO SOMETHING BIG

IMPRESSIONS - 316,000 IMPRESSIONS - 72,953

IMPRESSIONS - 45,125 IMPRESSIONS - 43,711
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Our Facebook audience  
responds to local
and/or personal
content. 
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REACH
496,635

FOLLOWS
893



TOP POSTS

This is the only platform
where the Keller post made
the top posts list. 

Our audience loved that we
put a big spotlight on
something personal as well
as local. 

REACH - 136,559 REACH - 33,508

REACH - 27,831 REACH - 20,796
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Quantity of Reels
posted in a month
is our #1 factor in
reach. 

REACH
146,064

FOLLOWS
543



TOP POSTS

All these posts are reels. 

SIK All-State post was a
collaberation post.

Our Royals content did not
go viral on Instagram like it
did on Twitter. 
Optimization, creative
trends, and catchiness are
the biggest factors in
Instagram success.

REACH - 8491
[LENEXA OFFICE]

REACH - 8360
[SIK ALL-STATE]

REACH - 7739
[ROYALS STADIUM]

REACH - 7488
[INC 5000]



JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

250 

200 

150 

100 

50 

0 

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

40,000 

30,000 

20,000 

10,000 

0 

Linked audience growth
is similar to Twitter, but
reach is similar to
Instagram:

~People follow us for
networking/business
reasons, not to interact
with content. 

REACH
223,000

FOLLOWS
1289



TOP POSTS

Networking content
performs. 

REACH - 8524 REACH - 5825



REACH - 5037 REACH - 4878



INSIGHTS
Three things drive growth:

Quality- our coolest content usually does the best. [Royals]
Engagement- we are most successful when we (@MammothBuilt,
BD, etc) engage with other audiences. [NACDA]
Quantity- our audience is interested in what we have to say. There
has usually been a positive correlation between quantity and
performance. [December 2023]

Our platforms have noticeably different audiences. 
Twitter- All things BD
Facebook- All things local
Instagram- All things new, exciting, trending
Linked In- Business 



ACTION ITEMS
Develop systems for creating more content.

Refine content pillars.
Create unique platform strategies.
Hone brand voice. 


