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AUDIENCE SIZE

Largest Audience: Facebook

Instagram - 1553

Most engaged audience: Twitter

Most growth potential: Instagram

Facebook - 3796 Twitter - 2885




3,052,299 e

Linked In
223,000

Facebook
496,635

Twitter accounted for 70% of
our reach.

Our Royals content accounted
for 16% of our reach.

Twitter
2,134,600



The biggest
contributor to follows
IS engagement.

The biggest
contributor to reach is
volume of content.

*Some Twitter stats
failed to track in May.
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TOP TWEETS

DO SOMETHING BIG

IMPRESSIONS - 316,000

IMPRESSIONS - 72,953

K-State knows how to build on success.

For Mammoth Design Director David Folsom, creating a new stadium for
the Kansas City Royals was a passion project, dream come true, and
homage to baseball’s rich history all at once.

Two things that have a huge impact on recruiting: Winning, and cutting-
edge facilities. K-State takes care of the first. We helped with the
second. &
Football @
Practice fields [§
Baseball [

The @Royals have initlal plans in place to bring the hometown team

youtu.be/K3ITmSNESFE... Show more

3 G

IMPRESSIONS - 43,711

What a journey it's been!

From a dream and vision, to one of the most expansive and modern
sports facilities in the midwest. Thrilled to see the dedication and
teamwork of so many people pay off. #DoSomethingBig

@sanford complex

& BREAKING: Mammoth and Santa Claus agree to terms on an NIL deal
ahead of signature event on Christmas Eve. Ready to #DoSomethingBig
with the Big Man himself!
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Our Facebook audience
responds to local
and/or personal
content.

FOLLOWS
893

REACH
496,635




TOP POSTS

This is the only platform
where the Keller post made
the top posts list.

Our audience loved that we
put a big spotlight on
something personal as well
as local.

REACH - 136,559

For Mammaoth Emslg:n Director David Folsom, creating a proposal for a new stadium for the
[ wias a passlon project, dream come true, and homage to baseball's rich

history all at once.

Thi Royals have Initlal plans in place to bring the hometown team Into the heart of the city.

One oplion 1S 10 buld at the Site of the old pnntlng pavilion, stretching

part of Dalipark over 670,

That's where Folzom and Mammoth Sports Construction came L. See more

| BREAKIMG: Mammoth and Santa Claus agnee 1o terms on an NIL deal ahead of signature

(=]
avant om Christras Eve. Ready 1o & with the Big Man himseailf!

@J MAMMOT H }jnmsmnlzm.?- LIUE-HM |

LATEST HEWS SOHIRC

MAMBOTHELILT.COM
Big Announcement

saa Insights Boost again

REACH - 33,508

When we converted St Mary's football fleld from packed dirt and bare Spots 1o
program saw an iImmedlate resurgence of participation and enthuslasm

The possibiity of playing an the new field combined with a talentad new coach mothvaned
young players to participate In summer walghts. The team grew from 20 returning players 1o
40. More junior Righ students started participating In thalr program.

1, the

Helping the 5t. Marys rebulld |5 guarterback Keller Hurla. A standout on and off the flald, his
head by example mantalily and hard work continues 1o prova critlcal.

"He's the kind of athlete who makes everyone around him better. He could brag about
anything he does, but he never brags at all” sakd USD 321 Kaw Valley Superintendent Kermy
Lacock. "He's humble and that's why kids foliow him, it's not about him no matter how great an
athlete he ls. He can take them to the promisad land and that's what they want.”

His Influence has helped the Bears to a 5-2 record $0 far this season. They're currently ranked
3rdl In the 1A division and they'ré not done yet. Bald. Intentlonal. Genuine. Keller and

ENOwW Mo To = . Wishing him and the Bears good luck tonkght
agalnst McLouth!

REACH - 20,796

has no place here. Be Bold. Be Intentlonal. Be Genuine. That's how you

Commonplace

MAMBOTHEUILT.COM

Learn more
Mammath
Soa Insights Boost again
@ ® Lacey Monhollon, Erlk Mava and 74 others 67 shares




Quantity of Reels
posted in a month
Is our #1 factor in
reach.

'FOLLOWS
50 543

REACH
146,064




TOP POSTS

All these posts are reels.

SIK All-State post was a
collaberation post.

Our Royals content did not
go viral on Instagram like it
did on Twitter.
Optimization, creative
trends, and catchiness are
the biggest factors in
Instagram success.

REACH - 8491
[LENEXA OFFICE]

e mammoth.built + Following

REACH
[ROYALS

jdmtotally - JDOMtotally

(G mammoth.built Celebrate your

achievements. Then, pick the next
goal, and get after it.
Opening the Lenexa office was a

finish line; but it was an even bigger

starting line. ¥# #FlashbackFriday
#DoSomethingBig

3w

- 7739
STADIUM]

mammoth.built - Following
Original audio

mammoth.built How do you find
space for a ballpark in downtown
Kansas City? Build it over I-670.
#StarringTheRoyals
#DoSomethingBIG

Link in bio for the full rendering of
our vision for a new downtown
stadium.

13w

nickmartinmke ¢4 44
13w Reply

v

REACH - 8360
[SIK ALL-STATE]

mammoth.built - Following
Original audio

mammeoth.built These athletes are
straight @ Had a great time working
with Sports In Kansas to cover the
up and coming football players on
the Kansas All-State list!
#DoSomethingBig

30w

REACH - 7488
[INC 5000]

ONE OF AMERICA'S FASTEST-GROWING COMPANIES

‘0692

o mammeoth.built + Following

4 mammoth.built Big News! Inc. 5000

has recognized us as one of the
fastest growing companies in
Americal Only 0.07% of companies
make this list, and we're honored to
be recognized.

Special shout out to the entire herd!
It's your heart and hustle that make
Mammaoth what it is.
#DoSomethingBig #Inc5000
https:ffwww.inc.com/inc5000

48w




FOLLOWS
1289

150

100

Linked audience growth
Is similar to Twitter, but
reach is similar to
Instagram:
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40,000

~People follow us for
networking/business REACH
reasons, not to interact

with content. 22380
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TOP POSTS

Networking content
performs.

REACH - 8524 REACH - 5825

ow do you find space for a ballpark in downtown Kansas City? Build it over |-

Live look at the herd in Lenexa, settling into the new digs!
#DoSomethingBig

REACH - 4878

ed us as one of the fastest growing . .- . L
» of companies make this list. and we're Fundraising tip: The biggest reason people give is because they're asked!
o OT COMpPanies o2 This NIST, and Wwe'rneg
Change fundraizsing from a chore into a tool that helps you transform your
tire herd! It's your heart and hustle that make athletic program. Erica Schilling can teach you how!
omethingBig #lnc5000

#DoSomethingBIG #Fundraising #Consulting

4 4 MAMMDTWNTS
MAMMOT OMENTS

ONE OF AMERICA’'S FASTEST-GROWING COMPANIES MAMMOTH MOMENT

198 2




INSIGHTS

e Three things drive growth:

o Quality- our coolest content usually does the best. [Royals]

o Engagement- we are most successful when we (@MammothBuilt,
BD, etc) engage with other audiences. [NACDA]

o Quantity- our audience is interested in what we have to say. There
has usually been a positive correlation between quantity and
performance. [December 2023]

o Our platforms have noticeably different audiences.

o Twitter- All things BD

o Facebook- All things local

o Instagram- All things new, exciting, trending

o Linked In- Business



ACTION ITEMS

e Develop systems for creating more content.
o Refine content pillars.

e Create unique platform strategies.

e Hone brand voice.



